
 

 

Strengthening its involvement with the community 

Fidelidade Group renovates ATL Galicia facilities 
 

Several employees of the Group's took part in the volunteering initiative 

 

Lisbon, September 25th, 2023 - The Fidelidade Group organised a volunteering initiative, 
bringing together around 45 employees from various Group companies, with the aim of 
renovating the facilities of ATL Galiza, in Cascais. 

During this action, which took place over the course of a week, the volunteers refurbished 
part of ATL Galicia's facilities by insulating roofs, painting exterior and interior spaces, 
building false walls and garden benches. 

Several employees from CARES - a Fidelidade Group company specialising in property 
repairs, maintenance, and assistance - from GEP - the company responsible for appraisals 
and investigations for the Fidelidade Group's insurance companies - and from the Private 
Business Department took part in the renovation of ATL Galicia's facilities. This initiative 
was also supported by Paulo Ferreira & Duarte. 

For Miguel Vilaça, head of the Fidelidade Group's Volunteering area, this initiative was "a 
very rewarding endeavour that brought together various companies in the Group, as well 
as a guest company, with the common goal of helping an association that does 
extraordinary work in the community". 

The Centro Comunitário da Galiza (Galicia Community Centre's) mission is to promote 
and support the development of life projects for the most vulnerable individuals and 
families. Other facilities include the ATL Galicia, which is a daily space for after-school 
activities, the Galicia Rugby School, and the Galicia Social Centre, which aims to value and 
empower the gifts of older people, for active ageing without loneliness or isolation. 

  



About Fidelidade 

Founded in 1808, Fidelidade is the leading life and non-life insurance company in Portugal, with a market 

share of 29.6% in 2022. Fidelidade is present in 12 countries, on 4 continents, and presented in 2022 a 

global growth in premiums of 4.2%, to 5,118 million euros. 

The Fitch rating agency classified Fidelidade with an "A stable (IFS)" and "A -stable (IDR)" rating, one of the 

highest in the national corporate panorama, highlighting the Company's high capitalisation, namely its 

solvency ratio and the solidity of its investment portfolio. 

With 2.3 million customers in Portugal and more than 8.5 million worldwide, Fidelidade conducts its activity 

through a Customer-Centric approach, using a distribution network and channels of large size and 

capillarity, which guarantees consumers an integrated and personalised experience, regardless of the 

channel used.  

Fidelidade is guided by values that have always defined it: experience, innovation, excellence and proximity 

and, this year already, it has been re-elected Consumer Choice in the category of "Insurers", "Trusted 

Brand" and Most Reputed Insurance company in Portugal. 

With sustainability at the core of its business and the vision of preparing the future, Fidelidade is committed 

to being a promoter of behavioural change in society, raising awareness of the role and impact of all people 

in the adoption of more sustainable behaviour. This action is also materialised in a Social Responsibility 

policy, embodied in the Fidelidade Community Programme, through which the Fidelidade Group 

contributes to strengthening the social sector, focused on the areas of ageing, preventive health, and 

inclusion of people with disabilities or impairments. 

www.fidelidade.pt 

 

https://cunhavaz-my.sharepoint.com/personal/ls_cunhavaz_com/Documents/Anexos%201/Ambiente%20de%20Trabalho/www.fidelidade.pt

