
 
Reinforcing the commitment to sustainable practices 

Fidelidade recognised by Sustainable Fitch  
for its sustainability performance 

 
 
Lisbon, November 3rd, 2025 – Sustainable Fitch has recognised Fidelidade's overall sustainability 
performance by awarding the insurer a rating of “2” on a scale of 1 to 5 (where 1 is the best rating), 
which holistically assesses ESG governance and strategy, the quality of disclosure, and the 
implementation of environmental and social goals. 
 
The rating reflects Fidelidade's ongoing commitment to improving the disclosure of sustainability 
metrics, setting decarbonisation targets, and making progress in integrating sustainability criteria into 
its investment and insurance portfolio management policies. 
 
With a comprehensive sustainability governance model, which includes a dedicated committee and 
department reporting directly to the CEO, Fidelidade's commercial activities encompass direct 
insurance and reinsurance, with a growing integration of ESG criteria into product design and 
investment decision-making. 
 
The Group aims to be net zero by 2050 and has also set medium-term targets, notably a 40% reduction 
in emissions intensity for its listed equity and corporate bond investment portfolios by 2030; a 45% 
reduction in emissions intensity for real estate investments by 2030; and a 30% reduction in emissions 
intensity for the commercial segment and 26% for the private car business in Portugal by 2030, within 
the scope of insurance subscription portfolios. In terms of emissions from its own operations, 
Fidelidade has a target of a 50% reduction in scopes 1, 2, and business travel (scope 3) by 2030. 
 
"This rating from Sustainable Fitch is a clear sign that our strategy is producing measurable results. It 
reinforces our ambition to decarbonise operations, insurance, and investments, with concrete targets 
for 2030 and the goal of being net zero by 2040 in its own operations, and by 2050 across its investment 
and insurance portfolios. We will continue to raise the bar in reporting transparency and integrating 
ESG criteria into business decisions, because sustainability is a factor of trust for our customers and a 
driver of long-term value creation," says João Mestre, Head of Sustainability at Fidelidade. 
 
With this assessment, Fidelidade consolidates its position as a benchmark in the integration of 
sustainable practices in the insurance sector, reaffirming its purpose in creating long-term value for 
its customers, employees, shareholders, and society. 
 
Sustainable Fitch is an agency specialising in ESG ratings, with internationally recognised 
methodologies for assessing the environmental, social, and governance performance of entities, 
structures, and financial instruments. 
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About Fidelidade 
Founded in 1808, Fidelidade is the market-leading insurance company in Portugal, in both life and non-life sectors, with 
a market share of 30,2% in 2024. Fidelidade is present in 14 countries, on 4 continents, and reported a global premium 
growth of 18,5% in 2024, reaching 6.1 billion euros. 
 
The rating agency Fitch classifies Fidelidade as "A+ stable (IFS)" and "A stable (IDR)", one of the highest ratings in the 
national business landscape, positively highlighting the company's very solid profile, the robustness of its capitalisation, 
its strong financial performance, profitability, as well as the lower risk of Fidelidade's investment portfolio. 
 
With 2.4 million customers in Portugal and more than 9.8 million worldwide, Fidelidade conducts its business through 
a "Customer Centric" approach, utilising a large and extensive distribution network and channels that ensure 
consumers an integrated and personalized experience, regardless of the channel used. 
 
Fidelidade is guided by values that have always defined it: experience, innovation, overcoming obstacles and proximity, 
and this year it was re-elected as the Consumer Choice in the categories of "Insurance Companies", "Trusted Brand" 
and Most Reputable Insurance Company in Portugal. 
 
With sustainability at the core of its business and a vision of preparing for the future, Fidelidade is committed to being 
a promoter of behavioural change in society, raising awareness of the role and impact of everyone in adopting more 
sustainable behaviours. This action is also reflected in a Social Responsibility policy, embodied in the Fidelidade 
Comunidade Programme, through which the Fidelidade Group contributes to strengthening the social sector, focusing 
on the areas of ageing, health prevention and inclusion of people with disabilities. 

www.fidelidade.pt 
 


