Strengthening its support for the community

Fidelidade promotes debate on the challenges of Longevity
Project "Longevity: a new challenge" aims to debate the socio-economic impact of
population ageing.

Lisbon, May 2, 2022 – Fidelidade is associated with the "Longevity: a new challenge" project.
Developed with Expresso and Novartis, the initiative aims to reflect on the challenges of living
longer and the impact of ageing on society in general, as well as its social, individual, and
economic implications, namely on savings.

To put the topic into the public debate, a cycle of webtalks will be organised with the
collaboration of leading experts in various areas of intervention who will delve into the main
challenges of longevity in order to live longer and better.
What will change in the life of the Portuguese in the following decades? How can we promote
our health throughout life? How can we invest more in prevention as a weapon for a longer
and healthier life? How can we achieve a better balance between health promotion and
disease management? What impact will longevity have on our finances? How can the state
encourage public policies for longevity? What changes need to be implemented in
companies? What should be changed in cities? are some of the questions we intend to
answer.
The need to delve deeper into the subject of longevity is based on the trend towards increased
life expectancy and the fact that we are living longer years in Portugal and in most countries
in the world. The need to delve deeper into the subject of longevity is based on the trend
towards increased life expectancy and the fact that we are living longer years in Portugal and
in most countries in the world.
Aware of the impact of ageing and the need to ensure the quality of life for people, with the
association to this initiative, Fidelidade intends to strengthen its commitment to stimulate
healthy behaviours throughout life, which contribute to health promotion and disease
prevention, reflecting on the challenges and trends of research on longevity, as well as on the
main social and personal issues facing a longer human life.
Webtalk programme:
May 16: Longevity and the impact of ageing on future society. What will change in our lives?
What are the main challenges ahead in health, finance, economy, cities, public policy and in
our social life? What approach do we need? What are the priorities?
May 30: How can we promote our health throughout life? What behaviours should we adopt?
How can we invest more in prevention as a weapon for a longer and healthier life? How can
we achieve a better balance between health promotion and disease management? The main
treatable causes of mortality (cardiovascular diseases and cancer) as indispensable to ensure
that people age in good health?
July 4: What impact will longevity have on our finances? What should be the new paradigm
for saving for retirement? Knowing that income will tend to decrease over time and the costs
- with health and support - will continually be increasing?

October 3: How can the State encourage public policies for longevity? What structures should
be created in the Government to change these related policies? What examples exist? Which
countries are models? Which areas are priorities?
December 5: What changes need to be implemented in companies? What weight does work
have on our longevity? What has changed with teleworking?
January 30, 2023: What changes need to be implemented in companies? What is the weight
of work in our longevity? What has changed with teleworking?
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