
 

 
 

As part of the 13th edition of Consumer Choice 

Fidelidade Group distinguished by Portuguese Consumers 
 

Fidelidade, Multicare and ok! seguros featured as the best brands in the category of 
insurance, health systems and direct insurance, respectively  

 
 

Lisboa, January 07th, 2025 – Portuguese consumers chose three companies from Fidelidade 

Group at the 13th edition of the Consumer Choice (Escolha do Consumidor) awards. Fidelidade, 

Multicare and ok! seguros featured as the best brands in their respective categories, 

reinforcing the group's commitment to offering excellent services and responding to its 

customers' needs. 

Fidelidade was elected "The Consumers' Choice" in the insurance category for the eleventh 

consecutive year, achieving an overall score of 83%. Consumers valued attributes such as 

digital presence, clarity and transparency of information, and quality of service. 

For the sixth consecutive year, Multicare was distinguished in the health systems category, 

obtaining a score of 70%. Clarity and transparency in communication stood out as 

differentiating factors. 

Ok! seguros was honoured in the direct insurance category, achieving a score of 88.8%, the 

highest among the four brands evaluated in this category, and is part of the TOP 25 brands 

with the best rating by consumers in 2025. The simple and direct service, the different cover 

options and the 24-hour assistance in the event of accidents or theft were the attributes most 

valued by consumers. 

With these awards, Fidelidade reinforces its position as Portugal's most awarded insurance 

group, recognising the work it does on an ongoing basis, focused on monitoring and protecting 

customers and their needs, as well as the quality of the services it provides in a broad and 

innovative way. 

Promoted by ConsumerChoice, Consumer Choice (Escolha do Consumidor) gives a voice to the 

Portuguese consumer, who annually evaluates and distinguishes the best brands in Portugal, 

selected for the degree of satisfaction and recommendation they provide to consumers. 

 

For more information: 

André Vaz Canário | andre.vaz.canario@fidelidade.pt | 919 230 961 

Inês dos Santos | ines.dossantos@h-advisors.global | 93 973 31 02 

Liliana Silva | Liliana.silva@h-advisors.global | 93 974 31 11 
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About Fidelidade 

Founded in 1808, Fidelidade is the leading life and non-life insurer in Portugal, with a market share of 30% in 
2023. Fidelidade is present in 14 countries, on 4 continents, and has forecast global premium growth of 1.7% in 
2023, to 5.2 billion euros. 

The rating agency Fitch classifies Fidelidade with an ‘A+ stable (IFS)’ and ‘A stable (IDR)’ rating, one of the highest 
ratings on the national corporate scene, positively highlighting the company's very solid profile, the robustness of 
its capitalisation, strong financial performance, profitability, as well as the lower risk of Fidelidade's investment 
portfolio. 

With 2.3 million customers in Portugal and more than 8.5 million worldwide, Fidelidade conducts its business 
through a ‘Customer Centric’ approach, using a distribution network and channels of great size and capillarity, 
which guarantees consumers an integrated and personalised experience, regardless of the channel used. 

Fidelidade is guided by values that have always defined it: experience, innovation, overcoming obstacles and 
proximity, and this year it was re-elected Consumer Choice in the category of ‘Insurers’, ‘Trusted Brand’ and Most 
Reputed Insurer in Portugal. 

With sustainability at the core of its business and a vision of preparing for the future, Fidelidade is committed to 
being a promoter of behavioural change in society, raising awareness of the role and impact of everyone in 
adopting more sustainable behaviours. This action is also reflected in a Social Responsibility policy, embodied in 
the Fidelidade Comunidade Programme, through which the Fidelidade Group contributes to strengthening the 
social sector, focusing on the areas of ageing, health prevention and the inclusion of people with disabilities. 

www.fidelidade.pt 

 

About Multicare  
With over 1.2 million customers, Multicare, the health insurance company of the Fidelidade Group, is the undisputed market 
leader with a 36% market share in 2023.  
 
Multicare stands out for its pioneering spirit and continuous commitment to innovation, examples of which are the regular 

check-ups at no additional cost that it has integrated into its offer since 2009, the first insurance company with specific cancer 

coverage, worth one million euros, launched in 2015 and the first telemedicine platform, Online Medicine, made available to 

all its clients, since 2016, and which currently has a large number of medical specialities and services to promote healthy living.  

In 2020, Multicare was once again innovative, launching the Multicare Vitality programme, which encourages and rewards the 

adoption of healthy lifestyles and, in 2021, launching the pioneering and innovative Mental Health coverage which, among 

other care, includes psychiatric hospitalisation and reimburses Apps within the scope of prevention, clinically validated by the 

Portuguese Psychologists' Association.  

Multicare is proud to have been re-elected this year as the most reputable health insurance company in Portugal, as a Trusted 

Brand, as a Superbrand and as Consumer Choice. 

Since 2011, Multicare has been the only health insurance company with ISO 9001 Quality Management System certification, 

having in 2021 been distinguished with the "Committed to Excellence" recognition by the Portuguese Association for Quality 

(APQ). 

 

About ok! Seguros 

With over 25 years of history, ok! seguros has made innovation, technology and simplification of the insurance sales process 

its brand image.  

 

In order to meet the main needs of its customers, the insurer offers a comprehensive range organised around three essential 

pillars of everyday life - Mobility, Home and Family - and based on the values of simplicity, proximity and freedom of choice.  

 

ok! brings with it the power of one of the most used and positive expressions in the world, to convey how it always wants to 

be by the side of those who want to feel safe. 

http://www.fidelidade.pt/
https://www.multicare.pt/PT/particulares/medicina-online/servicos/Paginas/medicina_online.aspx
https://www.multicare.pt/PT/particulares/vitality/multicarevitality/Paginas/vitality.aspx
https://www.multicare.pt/PT/particulares/Paginas/Sa%C3%BAde-Mental.aspx


 


