
 

 
 

‘New Age. New Life’ between the 12 best ads of 2024 

Fidelidade ad that celebrates Longevity receives international award 
 

The award by ROAR Forward places the Insurer alongside global brands and love brands 

 

Lisboa, January 08th, 2025 – Fidelidade's ad ‘New Age. New Life' was highlighted as one of the 

12 best advertisements about longevity in 2024, worldwide, by ROAR Forward. 

This acknowledgement is the result of the innovative and engaging way in which the brand 

represents people aged 60+, portraying them as active, with dreams and a great desire to live. 

The Fidelidade film, developed with the Caetsu agency, reflects this new reality, showing that 

today, people who are 60, 65, 75 and so on are younger, with a new age and a new life that 

deserves to be celebrated and cherished. 

Mafalda Honório, Head of Longevity Marketing at Fidelidade, said: ‘This international recognition is a 

source of pride, reflecting Fidelidade's commitment to longevity - to representing, anticipating and 

responding to the needs of all generations, accompanying people at all ages and fulfilling the purpose 

of being the partner of a lifetime. The film New Life. Nova Idade is a tribute to the vitality and dreams of 

people 60+, showing that today's 60 represents a new beginning, a vibrant phase that deserves to be 

lived, prepared for and celebrated differently’. 

The selection of the nominated brands was based on the way their advertising portrays people 

50+, reflecting the new 50 and the way this generation is redefining the concept of ageing.  

The finalists were selected by ROAR FORWARD, a longevity communications consultancy and 

joint venture of the Hearst group, one of the largest media groups in the US, dedicated to 

knowing and sharing knowledge, insights and content about the growing relevance of the 50+ 

population.  

This recognition positions Fidelidade as an international reference in Longevity, alongside 

leading global brands, and reinforces its commitment to offering innovative solutions that 

accompany its customers throughout their lives, celebrating each stage with dedication and 

inspiration. 

 

 

 

For further information: 

André Vaz Canário | andre.vaz.canario@fidelidade.pt | 919 230 961 

Inês dos Santos | ines.dossantos@h-advisors.global | 93 973 31 02 

Liliana Silva | Liliana.silva@h-advisors.global | 93 974 31 11 
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About Fidelidade 

Founded in 1808, Fidelidade is the leading life and non-life insurer in Portugal, with a market share of 30% in 
2023. Fidelidade is present in 14 countries, on 4 continents, and has forecast global premium growth of 1.7% in 
2023, to 5.2 billion euros. 

The rating agency Fitch classifies Fidelidade with an ‘A+ stable (IFS)’ and ‘A stable (IDR)’ rating, one of the highest 
ratings on the national corporate scene, positively highlighting the company's very solid profile, the robustness of 
its capitalisation, strong financial performance, profitability, as well as the lower risk of Fidelidade's investment 
portfolio. 

With 2.3 million customers in Portugal and more than 8.5 million worldwide, Fidelidade conducts its business 
through a ‘Customer Centric’ approach, using a distribution network and channels of great size and capillarity, 
which guarantees consumers an integrated and personalised experience, regardless of the channel used. 

Fidelidade is guided by values that have always defined it: experience, innovation, overcoming obstacles and 
proximity, and this year it was re-elected Consumer Choice in the category of ‘Insurers’, ‘Trusted Brand’ and Most 
Reputed Insurer in Portugal. 

With sustainability at the core of its business and a vision of preparing for the future, Fidelidade is committed to 
being a promoter of behavioural change in society, raising awareness of the role and impact of everyone in 
adopting more sustainable behaviours. This action is also reflected in a Social Responsibility policy, embodied in 
the Fidelidade Comunidade Programme, through which the Fidelidade Group contributes to strengthening the 
social sector, focusing on the areas of ageing, health prevention and the inclusion of people with disabilities. 

www.fidelidade.pt 
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